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The studio is structured as

a network of creative

people with multidisciplinary
skills, which allows it

to develop complex projects.

SM5 is a design company founded in 2004 by the architect Carlo Martino
and expanded over time to five other partners: Stefano Roscini (interior
and industrial designer), Andrea Sale (graphic designer), Sara Palumbo
(graphic and industrial designer), Fulvio De Nitto (industrial designer)

and Maurizio Lirussi (graphic designer).

It is active in different fields of design: from product design, to exhibit
design, graphic design, copywriting, video, photography, web,
communication and even strategic design as well as to lead the art
direction of some great Italian brands, in order to simplify their dynamics
and processes - usually delegated to several entities — resulting in a
consistent, high-quality end product.

Main clients: ADI, Alfa marmi, Ad Hoc, Bellettini, Belli Factory, Ceramica
Catalano, Damiani Marmi, Delbasso, | Conci, Inova, Gedy, Gsi, Metaform,
Monitillo Marmi, Metro SpA, Pixel, Relax Design, Rubinacci Napoli, Silos,

Smetwork, Unopiu.

Its work has been awarded with several international prizes: Design Plus,
Selezione Adi Index, If Design Award, Good Design, Red Dot Design
Award, Cersaie Exhibit Design Award, Designpreis Der Bundesrepublik
Deutschland, Innovation Preis Architektur Und Technik and the Best
Design Exhibit Award.
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Iltalia Geniale

Visual identity, catalogue, exhibit design

Client ADI
Year 2021
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Belli Factory

LANDSCAPING

FURNITURE /
DESIGN !

URBAN

Brand identity, catalogue, website

Client Belli Factory
Year 2021
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Silos

Brand identity, logo, stationary, brochure

Client Silos
Year 2021
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Rubinacci Napoli

Brand identity, logo, catalogue, website

client Rubinacci Napoli
Year 2018
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Zepter Museum

Visual identity for a competition

Client Zepter Museum
Year 2020
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Ceramica Catalano

Art direction

Client Ceramica Catalano
Years 2004-2021
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CATALANO

Catalano si avvale di un team
di professionisti che quotidianamente
gestisce a tuthi i livelli produttuvi

gli aspetti ambientali.
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Catalano Green Report

Magazine, exhibit design

Client Ceramica Catalano
Year 2013
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50 years in contemporary

design culture
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Brochure

Client B&B Italia

Year 2016
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UICI
Unione Italiana dei Ciechi
e degli Ipovedenti

Logo and identity for a competition

Client Uici
Year 2018

Uity
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Value-RE

Logo, brand identity

Client: Value-RE
Year: 2018
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VALUE-RE

ariparenty

www.value-ro.it

Sede Legale via Infecenzo X1, B - 001485 - Roma (ITh

Filale di Rema via E. Ramarint, 7 - 0215 Manterotondo Scalo (RM) - IT
Fitjale di Milano via A. Grandi, 25 - 20090 Vimodrona (M1} - IT
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Roma Stratificata
Archeo-stazione San Giovanni
Linea C, Roma

Exhibit design

Client Metro SpA
Year 2017
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Boffi - Manifesto alla carriera

Omaggio ai Maestri
del Compasso d'Oro

Poster

Client Adi Design Museum
Year 2021

Compasso d’Oro alla Carriera | 1994

\/\ Boffi
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Ceramica Catalano

AdV cam paigns Clients GSI - Gruppo Sanitari ltalia
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Inspired by Green
philosophy, it is a blending
of elegance, refinement and
typological innovation.
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Inspired by Green
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of elegance, refinement and
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ShOOting Client Ceramica Catalano
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Site inspection

Step 4

Site selection

Moodboard and location reference

brief and analisys.

Step 1




Portfolio Communication

Step 5 Step 6 Step 7 Step 8

Render and post production Styling (complements, accessories, Coordinating, support and supervision Postproduction
to simulate ambients materias and nuances) during shooting days and color correction

A4
Vv
A4
A4

Vestire la ceramica
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via Cesare Beccaria 23,
00196 Roma, Italia

T +39.06.89684430
contact@studiomartinob.t

www.studiomartinob.it
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